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City of Angels Won’t Miss
A Second!

Swiss Luxury Watch Brand, HUBLOT, becomes
First Official Timekeeper of the Los Angeles Lakers!

Hublot CEO, Ricardo Guadalupe presents 
Los Angeles Lakers Executive Vice President, Business Operations, Jeanie Buss

with Official Lakers Clock during Pre-Game Ceremony. 

Los Angeles,  California:  Hublot  CEO, Ricardo Guadalupe stood center  court  at  STAPLES 
Center last night to present Executive Vice President, Business Operations, Jeanie Buss with a 
sparkling  new Hublot  Clock  symbolizing a  new partnership  which makes the Swiss  Luxury 
Watch brand the Official Timekeeper of the Legendary NBA Team. 

Boasting 16 NBA titles, the Los Angeles Lakers are among the most storied franchises in the 
NBA and one of the most popular teams in the world. In the heart of the city, a Lakers game 
effortlessly fuses basketball with fashion, celebrity, luxury and excitement. With Hublot, now the 
Official Timekeeper of the Los Angeles Lakers, the City of Angels will not miss a second! 

Hublot  CEO, Ricardo Guadalupe said, “Signing a  legendary  team like  the Lakers was a  
natural addition to our iconic partnership platform, which includes Manchester United, FIFA, and 
Usain Bolt, to name a few.  The Lakers have been monumental in making basketball a global  
game and with players like Kobe Bryant leading the way with such tenacity and determination,  
there was simply no question for us.  We look forward to working with the Lakers and are thrilled  
to join our families together.”

“The Lakers are thrilled to be partnering with Hublot – an iconic, global brand that symbolizes a  
unique blend of tradition and modern style,” said Tim Harris, Senior Vice President, Business 
Operations/CMO. “Hublot, like the Lakers, prides itself on the pursuit of excellence and places  
an emphasis on being champions in the community.  It’s a natural fit for us.” 

Hublot  Chairman,  Jean-Claude  Biver  added, “Like  Hublot,  the  Lakers’  solid  foundation, 
charitable impact and sound team leadership make this partnership a slam dunk!!”



Hublot announced its first US Team partnership in 2010, when the luxury watch brand added the 
Miami HEAT to its global portfolio shortly after the brand signed HEAT star and trendsetter, 
Dwyane Wade as  an  ambassador.   In  2012,  Hublot  was  there  when the  Barclays  Center 
opened, the new, luxurious home of the Brooklyn Nets, adding New York to its United States 
presence. The addition of the Los Angeles Lakers makes this the second NBA team partnership 
for the brand, solidifying its expanding presence and the growth in Los Angeles. 

About Hublot
"Hublot? A different way to progress" say those who know this unique Swiss watch company, where each  
and every moment moves forward to create the future at breathtaking speed. A dream, initiated and  
developed by Hublot's Chairman Jean-Claude Biver with CEO, Ricardo Guadalupe, these two men are  
responsible for turning the Hublot brand into a genuine success story in which the Big Bang, King Power,  
Classic Fusion and Masterpieces represent the symbols of a constantly evolving tradition. From watch  
complications and revolutionary materials to world class collaborations such as FIFA World Cup and  
Ferrari, Hublot characterizes itself through the "Art of Fusion" philosophy, bringing tradition into the future.  
On a commercial level, the network of approved retailers has grown rapidly and currently stands at 750  
points  of  sale  and  60  exclusive  boutiques  around the  world  (Geneva,  Cannes,  Saint-Tropez,  Paris,  
London,  Berlin,  Moscow,  New York,  Miami,  Beverly  Hills,  Las  Vegas,  Atlanta,  Singapore,  Shanghai,  
Beijing,  Hong  Kong,  Dubai,  Abu  Dhabi,  Kuala  Lumpur,  Ginza...).  For  more  information,  visit  
www.hublot.com
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